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In this thesis, the author aims at conducting a research of how to cope with the 
verbally expressed humour in simultaneous interpreting (SI) of the Academy Awards 
ceremony (AAC). The feature of the Oscars’ language and punch lines are revealed in 
categories. Then an observational study is carried out based on the sample selected 
from the TV SI of the 85th AAC broadcasted by Taiwan TV Station (TTV). 
Improvement suggestions and training advices are proposed in the conclusion. 
The thesis is composed of the following chapters: 
Chapter One presents the research background of this study. The increasing 
popularity of TV SI and the media coverage of the AAC in the Chinese mainland are 
briefly introduced in the first place. The significance of this study is made clear 
against the backdrop of the increasing importance of media interpreting in the west. 
Chapter Two explores the theoretical supports of relevant humour research. It 
summarizes the definitions of humour from different disciplines, linguistic 
classifications of humour, and psychological understandings of the trigger mechanism 
of humour, as well as social functions of humour. The Skopostheorie is elucidated as 
the enlightenment on humour translation and on media interpreting. 
Chapter Three and Chapter Four collectively compose the core and innovative 
part of this thesis. Based on the corpus of the AAC from 2009 to 2012, it firstly 
reports the Oscars’ language features and describes the punch lines in categories, 
aiming at helping the reader to better understand the humour of the AAC. An 
observational case study is then carried out based on the sample selected from the TV 
SI of the 85th AAC. Commentary review is added into it so as to put forward 
improvement methods. 
Chapter Five is the conclusion of the thesis. It reviews the previous chapters and 
proposes the pedagogical implications and the limitations of the present study. 
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Chapter One Introduction 
1.1 Research Background 
The age of digitalization and networking is gradually obliterating the time and space 
barriers thus enabling traditional ways of mass media to reach more audiences in a 
larger scope of areas. Live television, one of the most typical broadcasting ways, with 
the help of satellite technology, succeeds nowadays in sharing the same program such 
as global news, sports and entertainment events etc. worldwide. A plethora of 
information and images is evolving the modern life on a track with a time constraint. 
As a result, a new term “live coverage” is becoming more and more familiar with the 
public. The term is lively used in many occasions ranging from international summit 
to inauguration speech, disaster relief, as well as well-known ceremonies such as the 
Nobel Prize Award ceremony and the Academy Awards red carpet and ceremony.  
Due to the star-studded red carpet, fantastic atmosphere and never-failing 
expectation of performing arts, the Academy Awards ceremony (hereinafter referred 
to as AAC) has been broadcast live on the main channels in more than 80 countries 
and regions across the world for many years. In order to make the ceremony enjoyed 
synchronously by people not only in the English speaking world but in different 
cultural and language backgrounds, simultaneous interpreting (hereinafter referred to 
as SI) is widely and necessarily used during the broadcasting. CCTV (Chinese Central 
Television), China’s national broadcaster, televised live the 78th AAC in 2006, with SI, 
however, receiving almost none positive feedbacks. After the initial attempt, CCTV 
has given up the idea of live coverage of the AAC with SI. Instead, it postpones the 
broadcast of the ceremony by several hours and adds subtitles. Apart from the lack of 
experience in live broadcast of entertainment events in the mainland, what the 2006 
Waterloo boils down to is the unprofessional understanding of this field, letting 
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arduous task. What is gratifying is that the national broadcaster has realized the 
importance of the independent role of media interpreter, as can be seen in the live 
coverage of David Beckham’s showbiz on CCTV-5 during his visit to China in March 
this year. Although the simultaneous interpreter made a few mistakes on that occasion, 
the author is convinced that most of the Chinese TV audience found it basically 
satisfactory regarding the gist made by the English soccer player. 
By contrast, the relatively new profession of media interpreter in the west has 
been reinforcing since it was emerged in the public life. Media interpreters are invited 
into TV studio on the occasion of major international event breaking out like the 9/11 
terrorist attacks in 2001 and the U.S.-led invasion of Iraq two years later. Moreover, 
with increasingly extensive international communication and cultural exchanges, the 
presence of foreign guests (sports stars, actors, dignitaries, etc.) on television shows, 
for example a sports star who became the endorser of a new brand or a politician 
given an interview, puts the producer and hosts (though sometimes the hosts are 
bilingual) of such programmes in the position of providing both on-screen (other 
participants to the programme) and off-screen participants (the foreign mono-lingual 
audience) with instant access to the speech and the conversation that is being aired 
(Alexieva, 2001). In the west, the earliest instances of (radio) broadcast interpreting 
can be traced back to the 1930s. Aside from many of the references to it which 
contribute to a contrastive account of interpreting in media setting (usually on TV) 
and in the international conferences, the literature on media interpreting to date 
primarily covers the specific features of this particular setting as well as the issue of 
performance quality ( Pöchhacker, 2007). Until the recent few years, scholars in the 
west have begun to shed light on the issue of culture in media interpreting, SI in most 
cases.  
As specific to the AAC, besides the major concern of who will get the golden 
statuettes among the excellent nominees, each year global audience look forward to 
enjoying the whole show consisting of reworked songs, dances, jokes, staged by hosts, 













Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
